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About M
e

vIndustrial Engineering:
2013-2016

vCreative Direction:

2014-present

v Data Science: 2019 –

Present



vMarry customer to the right ad or
campaign: scale personalization

Why?



Why?

vSave time and
money by targeting

relevant audience



Project journeyDeep 
Fashion

Clustering



Segmentation vs Clustering



About the Dataset

vSales Conversion Optimization: 
How to cluster customer data for 

campaign marketing

v Anonymous company donated 

Facebook analytics





01 Very small

Few features

04 Encoded Interests

02 Minimal prior interaction with it

03 Age Ranges, not samples

03



Gender Distributions



Age Distribution
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Distribution of interests
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Campaign Objectives
vBrand Awareness -

Impressions 

vConsideration -

Clicks/Total 

conversions 

vSale - Approved 
conversions 



Campaign Metrics



Can I predict a conversion?

Logistic Regression: 57.4%

Logistic regression with cross 
validation: 49.6%

SVM: 49.6%

XGB: 55.7%

Accuracy Score
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Key Lessons vMore data
vNormalize-Preprocessing 

Thank You!


